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	LESSON OBJECTIVE
	
	UNIT OBJECTIVE
	
	CURRICULUM OBJECTIVE

	2 | Target Audience—the Who!
Students will be able to:

· Discover their target audience—who is it, and how will we reach them; 

· Learn  the 4 P’s of marketing; and
· Utilize critical thinking skills to develop an action plan for the Grant Opening event.

	
	8 | Grand Opening
Discover, organize, and host a grand opening event that includes students taking on roles in  PR, Marketing, Design, Event Planning, Photography, Catering, and Writing.
	
	Building Faces and Spaces
Housing: Informed individuals examining and applying living space elements to address environmental needs.


	National Standards in Family and Consumer Sciences:

	
	

	#
	Standard

	

	Resources / Materials / Technology:

	
	

	Teacher:

· Laptop / Projector
· 6 hats—White, Black, Green, Yellow, Red, Blue

· Large 6 Hat instruction cards--laminated

	Student:

· Paper / Pencil



	
	

	Opening and/or Advanced Organizer connecting to prior knowledge/learning:

	

	This lesson is intended to teach students a step-by-step approach to completing a task or facing a challenge.

	Content of Lesson: 
	(includes method and/or teaching strategies, teacher actions and strategies to accomplish goal, student actions and behavior expectation, student grouping, student activities)

	

	Introduction (5 minutes)

· Have student groups report out on their brainstorm ideas for what their role could do to help prepare for the event.

4 P’s of Marketing (15 minutes)

Overview & Activity:
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The marketing mix is the unique combination of pricing, promotion, product offerings and distribution system (place) to reach a specific group of consumers (the target market).
Target Market - the customers who are most likely to buy the products. Also called target audience.
· Give examples of how different businesses have different target markets. Example: fast food restaurant's target market is different than a health food store's target audience.
· Have students brainstorm different companies they use, and identify who those companies are targeting.
The Right Principle:  companies try to get the right goods to the right people at the right place at the right time at the right price using the right promotional strategies. 

· As a class, work out the 4 P’s for the Grand Opening event.
· Then review with students the target audience and 4 P’s for the event and connect the brainstorm ideas they had with our new 4 P equation.  With this info, do the 6 hats exercise.



6 Hats Thinking Exercise (30 minutes)

· Have students count to from 1-6 and have them move quickly into their groups.

· Then give them an overview of what this activity will help them do by reading, “The six thinking hats is a method for doing one sort of thinking at a time. Instead of trying to do everything at once, we wear only one hat at a time. It's a metaphor. There are six colored hats and each color represents a type of thinking.”

· Then ask them to put on their thinking caps and noodle the marketing plan we created—have them write their answers or brainstorms on the laminated 6 hat instruction card (this will be hung in the classroom for the duration of the project).
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White Hat.

The white hat means neutral information. White hat thinking focuses on the available information. There are three key questions:

1. What information do we have?

2. What information is missing?

3. How do we get the information we need?

Red Hat.

The red hat is for emotions, feelings, hunches and intuition. Unlike white hat the red hat is not interested in facts, but only in people's feelings. The purpose of the red hat is to allow us to put forward our feelings so they can take part in the thinking. The red hat provides a clear label for those feelings. Intuition is often based upon experience about a matter, but we cannot exactly explain why we have such an intuition. The red hat allows the thinker to put forward a hunch or intuition without any need to support or justify it.

Black Hat.

The black hat is generally the most used of all the hats. It is the one that prevents us from making mistakes and doing silly things. The black hat is concerned with the truth, reality and critical thinking. The key questions are:

1. Is it true?

2. Does it fit?

3. Will it work?

4. What are the dangers and the problems?

Yellow Hat.

In general the yellow hat is optimistic and looking forward to the future. It can however be used to review the past but from the perspective of what we can learn from past experiences i.e. being positive and looking on the bright side. The key questions are:

1. What are the benefits?

2. Why should it work?

Green Hat.

The green hat is for creative thinking. Creative thinking may mean new ideas, alternatives, new solutions or inventions. It could also mean making something happen. The main uses of green hat are:

1. To explore the situation in terms of ideas, concepts, suggestions and possibilities.

2. To put forward proposals or suggestions of any sort, e.g. suggestions for action, possible decisions, etc.

3. To consider further options or alternatives. The green hat seeks to broaden the range of options before pursuing any one of them in detail. Yellow and black hat thinking are used to assess alternatives.

4. To come up with some new ideas. Lateral thinking techniques can be used deliberately in order to generate some new ideas.

5. To put forward some deliberate provocations. A provocation is not meant to be a usable idea. It is a way of releasing the mind from its usual track.

Blue Hat.

The blue hat gives an overview of our thinking. It covers the following points:

1. Where are we now in our thinking?

2. What should we do next in our thinking?

3. To establish an agenda or sequence for our thinking.

4. To summarize what has been achieved so far in the thinking.

The six thinking hats can be used occasionally as a means of switching thinking or systematically where a sequence of hats is established in advance to enable the thinker(s) to go through each stage of thinking.

Closing (2 minutes)

· Ask students to think through some ideas that fit our 4P plan in each of their roles and have them written down and ready to share the next class.


	Assignments:

	

	Ask students to brainstorm again and bring ideas in to share with the class.

	

	Assessments:
	 (Formative and/or connection to summative assessment)

	

	Formative: I will post the 6 Hats info sheets and ask that each student contribute at least one idea, so I can see they are engaged and understanding.
Summative: 

	

	Summary and closure/transition to next lesson:

	

	Next Lesson: Marketing

	

	References / Notes: (includes unit/Lesson Bulletin Board/Visuals/Posters, Community connections, and notes)

	

	


http://www.marketingteacher.com/lesson-store/
